
Quick Start to Set Up & Optimize Your 

LinkedIn Profile 

– Step X Step  
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In this module you will learn about.

1. How to get organised from the start and keep track of all your notifications from 

LinkedIn in the 1 place. 

2. An easy to use platform to build your Banner / Header Image.

3. Test and find out which is your best Face Pic.  

4. Polish and improve your headline with a unique algorithm.    

5. Research your keywords.

6. How to write and layout your About & Experience sections.

7. Easy to follow mind maps are also provided.  
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Step 1 - Set Up a Gmail Acc Specifically for LinkedIn.

It’s a great way to be organised from the start...
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Step 2 - Your Header Image and Face Pic.

Photofeeler is where your can get feedback about your Face Picture,
including a score for how much you appear

Competent, 
Likeable, 
Influential.
Just upload your face picture to https://www.photofeeler.com

Canva is an easy to use tool to build custom images of any type and size, good for 
designing great looking header images for your profile. Upload your favourite image and 
overlay text to create a Header Image that really gets the message out about what you do, 
the solutions you offer or the benefits you provide.  

Note :          Header Image Size (1584 X 396 Pixels)  
Go to https://www.canva.com

Snappa is my preferred choice for an online graphic design platform because 
it’s easy to use and it allows you to download a Hi Res Image.  

Go to https://snappa.com

https://www.photofeeler.com/
https://www.canva.com/
https://www.photofeeler.com/
https://www.canva.com/
https://snappa.com/
https://snappa.com/
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Step 2A - Your Banner / Header Pic.
1.) It’s easy to build yourself an impressive banner for your LinkedIn profile with Snappa.
2.) Use the dimensions of 1583 X 396 Pixels .
3.) Set up your blank template and explore the Snappa image library and graphics options.
4.) Design your Banner / Header image. Save on Snappa then Download to your Mac / Pc

Go to Snappa.com

https://snappa.com/
https://snappa.com/
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Step 2B - Your Face Pic.

Go to www.photofeeler.com

1.) Discover which photo of you will be best for your LinkedIn profile.
2.) Upload your preferred Profile picture to Photofeeler and let people vote on how competent, likeable and 

influential you look.
3.) When you’re happy with the votes on your preferred photo, then you know which photo to use on your LinkedIn       

Profile.

https://www.photofeeler.com/
https://www.photofeeler.com/
https://www.photofeeler.com/
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Set Up Your LinkedIn Profile to the Level of All Star.

Use the following Step X Step Mind Map.  
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Mind Map 1 – Setting Up Your LinkedIn Acc & Profile to the Level of ‘All Star’.

(1) 
Set Up a Gmail Acc 

exclusively for all emails, 
messages etc related to 

your LinkedIn. 

(2)
Follow the prompts to fill in 

your basic details. 
First & Last Name,
Email or Phone No,
Preferred Password.

Then Click on 
Join Now.  

(3) 
Now you have a FREE 

LinkedIn Acc, continue to 
follow the prompts and 
provide LinkedIn with as 
much information about 
you as possible. This will 
help you to be found in 

Search. 

(4) 
Add details about your 

address such as 
Country, 

Postal code,
Job Title, 
Company, 

Industry etc. 

(5)
What are you most 

interested in? 
Select from the options 

available. 

(6)
Check your Gmail Acc and 

confirm your email address. 

(7)
Back to Your Profile 

Set Up.
Select your best Head Shot 
/ Face Pic for your LinkedIn 

Profile. Use 
Photofeeler.com if 

necessary, then upload to 
LinkedIn.

(8)
Use Canva.com or 

Snappa.com to design your 
Header Image. 

Dimensions of 1584 X 396 
Pixels, add your header 
image to your profile, 
position and Save... 

(10)
Complete your Summary 

(About) section,
describe yourself, 

your strengths, your 
objectives, social proof, 

Add your contact details at 
the end. (Upto 2,000 

characters allowed) Save…

(11) 
Complete your Experience 

section,
describe your work 

experience, your strengths, 
your results etc. Add your 
contact details at the end. 

(Upto 2,000 characters 
allowed) Save…

(12)
Add Media to your 

Summary (About) & 
Experience sections. 

Can be Social Proof in the 
form of 

Case Studies, 
Testimonials, 

Papers etc. Save…

(9)
Add your headline, try to 

include a ‘Key Benefit 
Statement’ aimed towards 

the needs of your target 
market.

(14)
Add your Skills, you’re 
allowed upto 50. Save..

(13)
Add your background 
information such as 
Work Experience, 

Education etc.

(15)
Select at least 5 influential 

people of interest to 
follow. 

CONGRATULATIONS
Your Profile should 

now be ranked as an

© 2020 Results Formula





Step 3 - Your Keywords.
1.) Go to www.wordtracker.com
2.) You are allowed up to 12 FREE keyword searches on Word Tracker, 
3.) Research just a few keywords related to your type of business,
4.) Compare the search results numbers for the last 12 months.

1.) Enter Keywords you want 
to research here. 

http://www.wordtracker.com/
https://www.wordtracker.com/


Your Keywords.

You should research and select 3 main keywords that are related to your target 

audience or target market. 

The Word Tracker tool will help you choose the right keywords.

Go to   https://www.wordtracker.com/

https://www.wordtracker.com/
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Your Keywords.
2.) Or on this page Enter 
Keywords you want to 

research here. 

3.) Then check the search 
results over a 12 month 

period for your keywords. 
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Your Keywords.

Choose the Top 3 Keywords related to your type of business and based on the numbers 

of times they have been searched for over the last 12 months.  
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Set Optimize Your LinkedIn Profile.

Use the following Step X Step Mind Map.  

https://www.results-formula.com/


Mind Map 2 – Optimizing Your LinkedIn 
Profile.

(2)
Identify your 

Top 3 Keywords
by using 

WordTracker.com 

(3)
Research your keywords 

based on their search 
volume. (How often they 
have been searched for 

over the last 12 months.) 

(4)
Add your top 3 keywords 
to the following sections 
throughout your profile.

(5)
Add your 3 keywords to 
your Profile Headline, 

Key Benefit Statement.

(6)
Add your 3 keywords to 

the Title of your 
Experience section, try 

to also include a key 
benefit statement aimed 

towards your target 
audience.

(7)
Use your 3 keywords 

throughout your 
Summary (About) section 

between 6 – 10 X for 
each keyword.

(8)
Use your 3 keywords 

throughout your 
Experience section 

between 6 – 10 X for 
each keyword.

(9)
Add your 3 keywords as 
part of your Skills, then 
set them as your top 3 

Skills.

(10)
Use keywords as part of 
the description of your 

Website Links in the 
Contact Info section.

(11)
Try to use 1 of your top 3 
keywords in your Profile 

URL.

(12)
Add your top 3 keywords 

to the file titles of the 
images for your header 

and face pic images. 

(13)
When you ask for a 

Recommendation, request 
that it includes you top 3 

keywords. 

(14)
Try to use your keywords in 
the title and body copy of 

articles and posts. Consistent 
posts will also help.  
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(16)
CONGRATULATIONS

Within weeks your profile will 
improve it’s position within 
the LinkedIn search results.  

(15)
Use your keywords in the Title 
and description of any media 
you connect or link to your 

LinkedIn Profile.  

(1)
Identify your 

target audience,
target market 

or niche. 



Step 4 - Your Headlines.



Test Your Headlines.

It’s easy to test the strength and quality of your headlines with Sharethrough.   

Go to 
https://headlines.sharethrough.com/

https://headlines.sharethrough.com/
https://headlines.sharethrough.com/
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https://headlines.sharethrough.com/


https://headlines.sharethrough.com/


Your Headlines should include.

1.) Your 3 keywords.

2.) A ‘Key Benefit Statement’ towards your target market.

3.) Enter your headline into Sharethrough and instantly get your score and suggestions.  

Go to https://headlines.sharethrough.com

https://headlines.sharethrough.com/
https://www.results-formula.com/




Step 5 - Your About section.
1.) Your About section is about you, your services and the solutions you offer your target audience or target market.
2.) You’re allowed upto 2,400 Characters, so you should use as many as possible to get your message across.
3.) Your About section should appeal to the reader and be all about ‘What’s In It For Them’. 
4.) Think about your objective, to entice the reader to want to know more about what you do and how you can help them.

https://www.results-formula.com/


Layout of About section

Remember: 
Your Profile Headlines, About & Experience sections should all 
be written along the lines of W.I.I.F.T. 
or ‘What’s In It For Them’ so think about what’s in it for the 
reader of your profile, it’s not all about you, it’s all about the 
benefits or results your clients/customers gain from your 
services.

1.) 1st Line – Attn Grabbing Headline based on a ‘Key Benefit 
Statement’ towards your target audience / target market. 

2.) Social Proof

Can be either a Guarantee, Case Study or Testimonial.

3.) What You actually do:  Can even use the title

What I do:

Keywords: (Try to use each keyword between 6 – 10 times in each of 
your About and Experience sections)

Note. In this case the 3 main keywords used are
Websites, 
Web design,
SEO. 
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Layout of About section

4.) Your Target Market – the categories of the people you prefer to 
work with.  You can use the title

Today My Clients Are,

5.) What results or outcome does your target audience usually want 
from your services? 

You can use the title 

Who would like,

6.) Your Specialties. 

The areas of your industry that you specialise or excel in providing. 

Keywords: (Try to use each keyword between 6 – 10 times in each of 
your About and Experience sections)

Note. In this case the 3 main keywords used are
Websites, 
Web design,
SEO. 
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Layout of About section

8.) Invite People to Contact You. Make it as easy as possible for 
people to get in touch. 

You can use the title 

To Find Out More,

Also Include a FREE Offer, 
A Strategy Session, 
A Competition Comparison,
FREE Trial etc.  

9.) Your Contact Details. (As many options as possible) 

Emoji’s Icons & Symbols. 

You can really make your profile stand out by creatively using Icons, 
Emojis and Symbols. 

You will find a section full of them on my profile.  Go to

https://www.linkedin.com/in/web-design-melbourne

7.) More Social Proof, but an alternative to what you used previously.

Can be either a Guarantee, Case Study or Testimonial.

https://www.linkedin.com/in/
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Layout of About section

10.) Media – At the bottom of your About section you should include 
some media, these can be 

a.) A Guarantee as a PDF hosted and optimised on Slideshare.  
b.) Case Studies as a PDF on Slideshare or as a Video on YouTube. 
c.) Testimonials  in video format on YouTube. 
d.) Industry Specific Papers, articles, reports etc as PDF’s, hosted and 
optimized on Slideshare.  
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Step 6 – Your Experience Section.
1.) Your Experience section is about your business, the services and solutions it provides to its target audience/target market.
2.) You’re allowed upto 2,000 Characters, so you should use as many as possible to get your message across.
3.) Your Experience section should also appeal to the reader and be all about ‘What’s In It For Them’. 
4.) Again consider your objective, to entice the reader to want to know more about what you do and how you can help them.



Layout of Experience section

Remember: 

Your Experience section is written from the perspective of your 
company or business and what it offers its target audience or 
target market. 

Keywords: (Try to use each keyword between 6 – 10 times in each of 
your About and Experience sections)

Note. In this case the 3 main keywords used are
Websites, 
Web design,
SEO. 

2.) A question about their existing experience and if they want better 
results they should read on and consider talking to you. 

1.) 1st Line – Attn Grabbing Headline based on a ‘Key Benefit 
Statement’ towards your target audience/ target market. 

3.) What you actually do:  Can even use the title

How ( Your Business Name here) Can Help You or your target market:

4.) Specialties: The areas your business specialise in

Can even use the title

How ( Your Business Name here) Can Help You or your target market.
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Layout of Experience section cont,

Keywords: (Try to use each keyword between 6 – 10 times in each of 
your About and Experience sections)

Note. In this case the 3 main keywords used are
Websites, 
Web design,
SEO. 

5.) Key Benefit Statement – What are the key benefits you provide to 
your target market? 

7.) Further Social Proof – May include 
A Guarantee, 
Testimonials,
Case Studies.

6.) Social Proof – May include 
A Guarantee, 
Testimonials,
Case Studies.
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Layout of Experience section cont,

9.) Your Contact Details. (As many options as possible) 

Emoji’s Icons & Symbols. 

You can really make your profile stand out by creatively using Icons, 
Emojis and Symbols. 

You will find a section full of them on my profile.  Go to

https://www.linkedin.com/in/web-design-melbourne

8.) Call To Action - Invite People to Contact You. 
Make it as easy as possible for people to get in touch. 

You can use the title 

To Find Out More,

10.) Include a FREE Offer, 
A Strategy Session, 
A Competition Comparison,
FREE Trial etc.  

https://www.linkedin.com/in/
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Layout of Experience section cont,

10.) Media – Just like in your About section, at the bottom of your 
Experience section you should include some media, these can be 

a.) A Guarantee as a PDF hosted and optimised on Slideshare.  
b.) Case Studies as a PDF on Slideshare or as a Video on YouTube. 
c.) Testimonials  in video format on YouTube. 
d.) Industry Specific Papers, articles, reports etc as PDF’s, hosted and 
optimized on Slideshare.  
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Step 7 - Your Skills.
1.) You are allowed up to 50 Skills.
2.) As part of the Optimization of your Profile, your 3 Keywords should be your top 3 skills.
3.) It’s easy to adjust the order of your skills, just drag and drop. 
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Your Skills.
Your top 3 Skills should 

match your top 3 Keywords

Only 3 Skills can be ‘pinned’ 
to the top section. 

Clicking on the ‘Pin’ will pin 
that skill to the top 3 

section.  

You can rearrange the order 
of the rest of your Skills by 
‘Drag & Drop’, just hover 

your Icon over the section 
here and move up or down.   

Trash Can is for deleting 
Skills. 

Remember to ‘Save’ your 
changes. 
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Remember:

The Fastest Way to Achieving  

Results is to Apply.

Just Get Started and Implement.  
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